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Abstract 

This article investigates the structural-semantic and linguocultural representation 

of gender stereotypes in English-language social media discourse from a 

comparative perspective. The study examines media texts published on popular 

social networking platforms, focusing on the linguistic means through which 

traditional and contemporary gender stereotypes are constructed and 

communicated. Particular attention is paid to lexical choices, evaluative 

vocabulary, modal constructions, and pragmatic strategies that shape 

representations of masculinity and femininity. The analysis demonstrates that 

social media simultaneously preserve traditional patriarchal gender models and 

promote emerging discourses of gender equality and individual self-realization.  
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Introduction 

The rapid development of digital communication technologies and social 

networking platforms has fundamentally transformed the ways in which 

information is created, disseminated, and interpreted. Social media have become 

one of the principal environments where public opinion, cultural values, and 
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social identities are constructed and negotiated. Among the numerous social 

phenomena reflected in digital communication, gender stereotypes occupy a 

significant place because they influence how masculinity and femininity are 

perceived, represented, and reproduced through language. As a result, media 

discourse not only reflects existing social attitudes toward gender but also 

actively participates in shaping and reinforcing them. 

In contemporary linguistics, gender is regarded not merely as a biological 

category but as a sociocultural construct manifested through discourse and 

communicative practices. Gender stereotypes are expressed through lexical 

choices, evaluative vocabulary, metaphorical expressions, modal constructions, 

and pragmatic strategies that reveal culturally determined perceptions of women 

and men. Consequently, the analysis of media discourse provides valuable 

insights into the interaction between language, culture, and society. 

Previous studies in gender linguistics and media discourse have examined the 

linguistic representation of gender roles, the influence of media on public 

perception, and the relationship between language and social ideology. However, 

comparatively few studies have investigated the structural-semantic and 

linguocultural realization of gender stereotypes in English-language social media 

discourse through authentic digital communication.       

The dynamic and interactive nature of social networking platforms creates new 

communicative conditions in which traditional gender norms coexist with 

emerging discourses of equality, independence, and self-realization. This makes 

social media an important source for investigating contemporary linguistic 

manifestations of gender stereotypes. 

The present study aims to examine the structural-semantic and linguocultural 

characteristics of gender stereotypes in English-language social media discourse. 

Particular attention is devoted to identifying the lexical, semantic, and pragmatic 



 
 

International Conference on Education, Psychology and Humanities 
Hosted Online from Moscow, Russia 
Date: 28th June, 2026 
Website: https://econferencia.com 

346 | P a g e  
 

means through which gender stereotypes are constructed, maintained, and 

transformed in authentic media texts. The analysis is based on materials collected 

from popular social media platforms and focuses on the interaction between 

linguistic forms and cultural values reflected in digital communication. 

     

Research methodology 

The findings contribute to the development of gender linguistics, discourse 

analysis, media linguistics, and linguocultural studies by providing a 

comprehensive interpretation of the linguistic mechanisms underlying gender 

representation in contemporary social media discourse. The study also 

demonstrates how digital communication simultaneously preserves traditional 

gender stereotypes and facilitates the emergence of new models of gender identity 

and social interaction. 

The present study is based on a comparative linguistic analysis of gender 

stereotypes represented in English-language social media discourse. The research 

employs structural-semantic, linguocultural, discourse, and contextual methods 

of analysis to investigate the linguistic means through which gender stereotypes 

are constructed and communicated. The empirical material consists of authentic 

media texts collected from popular social networking platforms, including 

Instagram and YouTube. These platforms reinforce both traditional stereotypes 

and new forms of self-presentation, allowing users to construct and express their 

gender identities. Within these digital environments, specific behavioural norms 

and social roles are created that not only reflect existing perceptions of 

masculinity and femininity but also contribute to the emergence of new models 

of gender representation. 
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To illustrate the identified linguistic mechanisms, several representative 

examples from English-language social media discourse were selected for 

analysis. 

Example 1 One of the video posts analysed was published on the Instagram 

account of the political commentator, podcaster, and blogger Matt Walsh. 

Matt Walsh: If you give a man a choice between an attractive, sweet, kind, 

feminine grocery store cashier who makes $13 an hour and wants nothing more 

than become a mother one day or a high-powered, ambitious, loud, rich, corporate 

girl boss whose greatest dream is to be a CEO one day, most men, I’m telling 

you, will choose the former without hesitation. They don’t even need to go and 

consult their friends about it or think about it or pray about it. They’re gonna take 

the former. Now if you give the women the same choice—the mild-mannered, 

unambitious guy working a cash register or the highly paid corporate go-getter—

you’re gonna have a lot more takers for the latter option. A lot more. Now why is 

that? Am I saying that most women are greedy gold diggers looking for a rich 

man to bleed dry? Am I saying that most men are oppressive tyrants looking for 

some weak helpless woman they can control? No on both counts. I’m saying that 

men and women are different. And they want different things. 

In this discourse, the lexical choices used to describe women include warm, 

home-oriented attributes such as sweet, kind, feminine, and mother, whereas men 

are characterized by expressions such as highly paid and go-getter, emphasizing 

the image of a financially successful and ambitious provider. A woman's voice 

and public activity are negatively evaluated through the adjective loud, reflecting 

the cultural perception that women should not be excessively outspoken or 

assertive. Conversely, the portrayal of an unambitious man is presented as 

undesirable, implying a loss of masculine status and social value. From a 

linguocultural perspective, the discourse reconstructs the traditional American 
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breadwinner–homemaker model by portraying the man as the family's provider 

and the woman as primarily associated with domestic life and motherhood. 

Furthermore, the statement that "men and women are different" frames gender 

roles as natural biological distinctions rather than socially constructed categories. 

Example 2 The following example was taken from the "Pivotal Conversations" 

channel on YouTube and Instagram, where participants discuss various social 

issues. 

Participant (woman): Men not liking confident women, what are your views on 

this? Because I always say they don’t like a powerful woman. If you have big 

goals, you have big ambitions as a woman. A man is almost like they don’t really 

know where they fit in that because I think through this whole day and age and 

as we’ve like evolved over time, men are the ones who typically have provided 

for the woman. They are meant to look after the family moneywise, financially 

and the woman’s meant to like stereotypically meant to stay at home and raise 

the kids. But as everything’s changed over time, women want a career. Women 

want to make something themselves, and they don’t want to be just tied to their 

husband. 

The modal constructions meant to look after and meant to stay at home express 

the traditional obligation associated with gender roles. At the same time, 

statements such as women want a career and don't want to be tied to their husband 

reflect contemporary values, emphasizing women's aspirations for independence, 

professional development, and self-realization.       

The expression Men don't know where they fit in semantically conveys men's 

uncertainty regarding their traditional social roles in the context of changing 

gender relations. 

From a linguocultural perspective, the transformation of gender roles has evolved 

differently across English-speaking societies. In British society, these changes 
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have historically been gradual and closely connected with social class 

distinctions. In contrast, American culture, characterized by stronger traditions of 

individualism and the self-made ideal, has encouraged women's pursuit of 

independence, career development, and personal achievement, thereby 

reinforcing feminist values. Consequently, this discourse illustrates both the 

persistence of patriarchal stereotypes and the ongoing transformation of 

contemporary gender identities, highlighting the tension between traditional and 

emerging social expectations. 

Example 3 Another source examined in this study is a video excerpt from "The 

Goat Powerful Videos", a social media channel that addresses gender-related 

issues through short-form video content. 

Participant (woman): I would love to be a stay-at-home mom. I would love to 

be a home maker and a wife. I would love to be able to live on a homestead and 

go milk my cow and take the eggs out of the chicken coop and have one baby in 

the belly and on my hip and another toddler. That’s like my dream, but I can’t do 

that because the way the economy is set up is I’m forced to work. I’m forced to 

get an education, a higher education, a college degree in order to make enough 

money that I can be financially independent and afford my own home and my 

own rent or my own gas or my own groceries, my own insurance. And it’s 

extremely difficult to do that and it’s very isolating as a woman when you have 

to do all of that, all on your own and you can’t find somebody that you can 

outsource some of those chores and financial responsibilities like you would with 

a spouse. So being a single working woman is the worst thing ever. I hate it. 

In the presented example, gender stereotypes are manifested not in their 

traditional form but rather in a transformed and redefined manner. The female 

image is associated with the ideal of domestic life and motherhood through 

lexical units such as “stay-at-home mom,” “homemaker,” and “homestead,” 
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which are portrayed as desirable aspirations. However, this ideal remains only an 

aspiration, while in contemporary reality women's active participation in the 

labour market, the necessity of obtaining higher education, and financial 

independence are presented as the social norm. Thus, although the role of the 

housewife continues to exist as a valued cultural ideal, the existing economic 

system makes its realization increasingly unattainable. 

Consequently, it is no longer the traditional image of womanhood that dominates, 

but rather the stereotype of the “single, economically independent working 

woman.” Expressions such as “I’m forced to work” and “financially 

independent” construct a new normative social role for women, portraying them 

as economically productive individuals responsible for their own financial well-

being. Furthermore, metaphors such as “outsourcing chores” demonstrate that 

the domestic responsibilities traditionally performed by both women and men are 

increasingly interpreted through the language of the market and economic 

exchange. Consequently, marriage is conceptualized not merely as an emotional 

union but also as a form of economic partnership. 

 

Discussion 

The analysis demonstrates that contemporary English-language social media 

serve as an important environment for the construction, reproduction, and 

transformation of gender stereotypes. Unlike traditional mass media, social 

networking platforms provide opportunities for ordinary users, bloggers, and 

public figures to express personal views on gender roles, thereby creating a 

dynamic discourse in which conventional stereotypes coexist with emerging 

social values. This dual nature of social media enables the preservation of 

established cultural norms while sim ultaneously encouraging public debate on 

changing gender identities. 
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The structural-semantic analysis reveals that gender stereotypes are primarily 

realized through evaluative vocabulary, modal constructions, and lexical 

oppositions. In the analyzed examples, women are frequently associated with 

domesticity, emotionality, motherhood, and interpersonal relationships, whereas 

men are represented as providers, leaders, and financially responsible individuals. 

Such lexical patterns reproduce the traditional breadwinner–homemaker model 

that has historically characterized many English-speaking societies. However, 

contemporary media discourse increasingly challenges these conventional 

representations by emphasizing women's professional ambitions, financial 

independence, and individual self-realization. 

From a linguocultural perspective, the analyzed media texts reflect the interaction 

between traditional patriarchal values and modern social ideologies. The 

discourse simultaneously preserves culturally established expectations regarding 

masculinity and femininity while acknowledging the ongoing transformation of 

gender roles. Modal constructions such as meant to look after and meant to stay 

at home demonstrate how language continues to encode traditional social 

obligations, whereas expressions such as women want a career and financially 

independent illustrate the emergence of new sociocultural norms associated with 

gender equality and personal autonomy. 

The findings also indicate that social media discourse is characterized by a high 

degree of subjectivity and emotional evaluation. Unlike institutional media, social 

networking platforms encourage speakers to present personal experiences and 

opinions, making linguistic representations of gender more explicit and 

emotionally expressive. As a result, lexical choices, evaluative adjectives, 

metaphorical expressions, and pragmatic strategies become important 

mechanisms through which gender stereotypes are reinforced, negotiated, or 

challenged. 
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The study confirms that gender stereotypes remain an essential component of 

contemporary media discourse. Their linguistic realization reflects not only 

universal cognitive models of masculinity and femininity but also ongoing 

sociocultural changes influenced by globalization, digital communication, and 

evolving public attitudes toward gender. Consequently, the integration of 

structural-semantic, discourse, and linguocultural approaches provides an 

effective methodological framework for investigating the representation of 

gender stereotypes in contemporary social media. 

    

CONCLUSION 

The present study has demonstrated that English-language social media discourse 

serves as an important platform for the construction, preservation, and 

transformation of gender stereotypes. The structural-semantic and linguocultural 

analysis of authentic media texts revealed that traditional representations of 

masculinity and femininity continue to influence contemporary digital 

communication, although these representations are increasingly challenged by 

emerging social values emphasizing gender equality, professional self-

realization, and individual autonomy. 

The analysis showed that lexical choices, evaluative vocabulary, modal 

constructions, and metaphorical expressions constitute the principal linguistic 

mechanisms through which gender stereotypes are communicated. Traditional 

concepts such as the breadwinner–homemaker model coexist with newer 

representations of financially independent and professionally successful women, 

reflecting the dynamic interaction between established cultural norms and 

modern social realities. Consequently, social media discourse simultaneously 

reproduces conventional gender expectations and provides a space for negotiating 

alternative gender identities. 
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The findings confirm that the interpretation of gender stereotypes requires an 

integrated structural-semantic, discourse, and linguocultural approach, as 

linguistic forms cannot be fully understood without considering their 

sociocultural context. The study contributes to the development of gender 

linguistics, media discourse analysis, and linguocultural research by 

demonstrating how language reflects the ongoing transformation of gender 

relations in contemporary digital communication. Future research may extend the 

comparative analysis to other media genres and linguistic communities in order 

to identify universal and culture-specific patterns of gender representation. 
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